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The Washingtonian mazazine, which
has just celebrated its seventh birth-
“day, is now a profitable business ven-
ture on the verge ol expansion isio re-
Jated fields.

Owners also are exploving a public
sale of stock in Washingtonian A ”'(1-
czine, Ine., bat a decision to Yoo publie”
is at least & yvear away, according to
founder, president and cditor Laughlin
Phillips.

In an interview, Phillips said he is
reviewing ¢ number of possible new
ventures—all refated to the Washing.
ton area.

For example, the Washingtionian
night produwce newsletiors and infor-
mation publications direcied al gpe-

cific and general audiences here, as
well as newsletiers ahout Wasl hing{on
for subscribors elsowhere,

Phillips exprinsed a keen Interest in
publishing buoks ‘m association with
the magazine — citing Piycholagy To-
day’s success in this area — and gaid
there are a number of arepwide corv-
ices that could be developed, but be
declined to be more spoecifie,
< An cavlier venture into commumity
newspaper publishing [uiled, Phillips
said, beeause iU came {oa soon ailer
the Washinglonizn itself was started.

Early in 1507, the magzazine company
purchased woeklies—the former

fwo

Georgetown Speefator and Capitol Hill
Spectator—hut the n('\\spapo opoera-
tions could not be walched clos (’1\ be-
cause prime attention still had to be
“devoted 1o the mazazine, Phillips said.
The newspapers woere sold and eventu-
ally folded.

Today, however, the magazine ig oxe
p“li(}n('imj: record growth in advertis-
ing, (iuulmion and revenues. OQne re-
‘“uh I'hillips continued, is {hat 1972

“likely will he our first ('omp'ctn year
in the black.”

October's ‘mnivm's'\rv issue hroke a
nwmber of recovds: 180 pages overall,
the most editorial pages (82), the mnst
advertising pases (98), and the areatest
number of advertisers (243), and num-
ber of freclance contributors (26),
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sovernment agencies, congressmen,
b-Lstimate,

ADVERTISING & REVENUES

Year Ad Pages
1968 ..... el B 635
169 . 528
RS e 647
1971 ..o R 784
1972 (10 issues) ..... .. .. . 841
a-1972 (12 issues) e 1,026

a-Estimaic,

The forthcoming November issue-—
featuring a cover story on Washington
singles and an article on the capital
city’'s most effective and most impaor-
tant Jobbyists——will set more new ree-
ords, according 10 publisher and viee
president Richard S. Contee, who was
oviginally . the magazine’s advertising
manager when the publication was
founded in 1965.

Perhaps more impressive than the
single-ssue records are the accompa-
nying statisties provided by Dhillips
and Contee, pointing to loner-term
growth 1.1en(1s in an era when large
magazines generally didn’t do well

It did take a bit longer than ex-
pected {o put the Washingionian into
the black;
his original partner Rohert J. Myers-—~
now publisher of the New Republic.—
had assumed there would be losses for
three (circulation of Vel 1, No. 1, was
about 15,000).

Among  subseribers today, Conteo
said, about 40 per cent live in the Dis-
trict, 32 per cent in the Marviand sub-
urbs and 28 per cent in Northern Vir-
ginia. Median income of families that

wlhien founded, Phillips and -
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CIRCULATION

Ye‘m.* ‘ Subseriptions Newstand a-"Fotal
19{8 O 18.500 4,500 24,000
nr-:'Q ....... e e 21,600 5,000 28,300
1970 ...... e Ve e 24,422 7,735 33,157
1921 REREREE e . coe. 27,077 8,763 36.645
19_:2 (Septy oo .. . . 31,148 11,000 43,198
b1973 (Jany ... o 32,000 11,500 44 500

“Fotal ineludes 1,000 (-rmp]nnontan copies mailed (o (he White Tiouse,
senators, diplomats,

. " Total
Ad Revenues Revenues
$320,000 N.A.
$257,000 N.A.
$359,500 500,000
$445,250 $ 35,000
468,500 e
$975,560 $820, 000

subscribe is $25.657, Circulation figures’
of the Washingtonian are certified by
the Audit Burcau of Circulation and
readership data is compiled by Applied
Management Sciences of Silver Spring.

What readers get in return for the
&1 newsstand price, or %8 subscripltion
rate (up Ifrom 50 cents and -5, respacs .
tively, in 1965 is “'editorial vitality,”
according to Phillips.

Advertisers get a specialized audi-
ence—rcelatively  more  affluent and
higher educated than the average ofr
the whole aren, a single page in one
ssue, cosls $720 for a black and white
ad (70 per cent of the advertlising is
lacal, but national ads are growing at a
more rapid rate).

A major thrust in selecting editorial
copy is helping readers throughout the
metropolitan arca identifv 1110111301\ cs
as ‘“Washingtonians,” P’hillips contin-
ued. Service articles on “how to do this
or where to go for that,” are fcaturcd.
Examples in recent issues were guides
to arca indoor {ennis courts, antique
shops and private schools.

Tne Washingtonian also has received
wide attention for some investigalive
reporting, notably a 1970 article rating

Jthe performances of ncar_ly llOO city.
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